


The best and brightest students in the College of Mass Communications 
and Information Studies were recognized at two ceremonies in 
April. Students, faculty, family and friends assembled to celebrate 
noteworthy student achievement in the past year. 

The School of Journalism and Mass Communications held its 
annual Honors and Awards ceremony at Rutledge Chapel to 
recognize outstanding seniors in advertising, public relations, visual 

communications, print journalism, electronic journalism and mass 
communications. Students were also recognized as honor graduates 
and Kappa Tau Alpha honor society initiates. 

The School of Library and Information Science presented awards 
to exceptional undergraduate and graduate students, as well as an 
alumnus, at its annual Deans’ and Directors’ Lecture in the Hollings 
Library.

Matthew McLaren 
Outstanding 

Advertising Senior

Lauren Hinnant 
Outstanding Electronic 
Journalism Award for 

Reporting

Jade McDuffie
Outstanding Mass 
Communications 

Senior

 Ryan Quinn
Print Journalism J. 

Rion McKissick Award

 Joshua Dawsey
Print Journalism 

George Buchanan 
Award

Christina Galardi
Outstanding Public

Relations Senior

Anna Hodgson
Outstanding Visual 
Communications 

Senior

Angela Padgett 
Outstanding Electronic 
Journalism Award for 

Leadership

 Michael Wadsworth
Outstanding Electronic 
Journalism Award for 

Leadership

Meredith Keeter
William M. Trafton III 
Outstanding Student 
Award for Leadership

 Sarah Barry Gough
Wayne S. Yenawine 

Distinguished Student 
Award

Jack Bryan 
John N. Olsgaard 

Distinguished Service 
Award

 W. Brad LaJeunesse
F. William Summers 
Outstanding Alumni 

Award

Karen Miller
Robert V. Williams 
Graduate Student 
Research Award 
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Libraries and museums are the storytellers of 
our culture. Their value to our society is unique 
and more precious than gold. If you imagine a 
society without these cultural institutions, it may 
remind you of a scene from a Cormac McCarthy 
novel: bleak, desolate and hopeless. There would 
be no great collections, no freedom to read, no 
story-telling, no shared, common experiences, 
no life-long learning resources, no “free to all” 
philosophy, no sense of place and beauty. 

Even more dramatic in our current economic 
reality would be the loss of economic development 
that our libraries and cultural institutions bring to 
a community. In 2009, some 77 million people 
used library computers and cited education, 
workforce and health issues among the most 
frequent searches (2012, Creating a Nation of 
Learners: Strategic Plan 2012-2016. Washington, 
DC: Institute of Museum and Library Services.) 
Without libraries, there would be no assistance 
for finding electronic tax forms or filing electronic 
returns, no assistance with finding a job or 
learning new job skills, no hope of getting reliable 
information about health issues. 

As important as these economic services are, 
perhaps the most dynamic role that libraries 
play is to support individual learning and help 
students stay in school by keeping up their reading 
levels. We know if students get to a fourth grade 
reading level on pace, they have a better chance 
to graduate from high school and continue their 
education. Next time you are at your library, 
check out the children’s room or programming 
for children. They do it all! In South Carolina we 
are fortunate to have the State Library committed 
to support summer reading programs. One thing 
we have learned is that it takes all the resources 
available to raise a reader. We treasure our 
partnerships with all the groups that help on this 
mission, this race to read. 

Our collective mission is to eliminate illiteracy in 
South Carolina by 2030 and we are partners with 
Central Carolina Community Foundation and a 
host of local organizations to make it happen. We 
also run the Cocky’s Reading Express ™ program 
that has distributed more than 40,000 books 
to our preK-4th grade school children. Each of 
those children has given us a “Cocky Promise,” 

a promise to read, in return. With funds from BP 
America, Cocky now has his own wheels and is 
ready to roll. See the story on page 18 for more 
details. 

We also have support from many of you, as well 
as the Barbara Bush Foundation, Bi-Lo Charities, 
CCCF, SC Bank and Trust, Verizon and the Young 
Lawyers Division of the SC Bar Association. We 
continue to build a broad base of support as we 
expand our programming to include all types 
of literacies. We believe that economic success 
is dependent on finding necessary information 
and being able to use that information. Our 
programming focuses on financial, health and 
nutritional literacy and we plan to offer programs 
on media literacy and scientific/data literacy. See 
the articles in this issue on workforce development 
and our literacy initiatives for examples of good 
community outreach programs.

When I said earlier that it takes all the partners 
we can get, I also realize that in perpetuity, it is 
going to take leaders in our field who understand 
the importance of reading. In the School of 
Library and Information Science, we concentrate 
on the roles that our cultural institutions play 
in economic development. We have now 
graduated our first two Ph.D.s (story on page 8) 
and we hope to continue to graduate leaders 
for the next generation. We produce library and 
information professionals with the skills needed 
to build a literate, technology-savvy workforce 
through partnerships with national, state and 
local agencies. We prepare our graduates to be 
storytellers and archivists and catalogers and 
librarians beyond borders, in cyberspace and 
beyond. Our graduates are the next generation of 
leaders and I know they will continue to protect 
our cultural institutions, demonstrate the impact 
we have on developing a ready workforce, and 
continue to use literacy as the cornerstone of 
economic vitality. 
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By Colleen Schaal
“My endless perseverance and intense pas-
sion will always shine, never leaving me 
short of Radiance.” This was the tagline cre-
ated by Radiance Basden, a student from 
the School of Journalism and Mass Com-
munications and one of 50 students to re-
ceive this year’s American Advertising Fed-
eration’s Most Promising Minority Student 
Award. 

The award distinguishes outstanding mi-
nority college students in the areas of ad-
vertising, marketing, media and communi-
cations.

The AAF Most Promising Minority Stu-
dents program not only recognizes these 
students for their passion for advertising, 
but also creates opportunities for them to 
network with advertising professionals in 
a Recruiters Expo. Recipients of the award 
can talk directly with those already working 
in the industry and interview for intern-
ships and jobs. 

At least one student from the SJMC has re-
ceived the award each year since its creation 
in 1997. Professor Bonnie Drewniany, the 
faculty advisor for the AAF chapter at USC, 
has taken students to New York every year 
to attend the ceremonies and accept their 
awards. 

Basden says this was a great opportunity for 
her to expand her knowledge of the adver-
tising industry and to find a full time 
position for the future. She says it is an 

honor to receive the award and be recog-
nized nationally for her achievements and 
hard work. 

That isn’t the only reason we’re radiant for 
Radiance, though. The senior advertising 
major and sport and entertainment minor 
from Greensboro, N.C. has many other ac-
complishments. She is a competing mem-
ber of the USC varsity track and field team, 
the National Society of Collegiate Scholars, 
the Student Advertising Federation, and 
she also participates in Team Gamecock, 
the athletic department’s community ser-
vice organization. 

This wasn’t the first time Basden has been 
recognized on a national scale, either. She 
received both Home Depot’s Most Promis-
ing Minority Student Award and an Addy 
award for a Doritos commercial last year. 
She also interned with BBDO Atlanta, one 
of the nation’s top advertising agencies. 

Basden’s tag line rings true in every aspect 
of her life. She has accomplished so much 
already, and she says she has only a few 
things left to achieve in her time left at USC: 
graduating with honors, qualifying for na-
tionals in track and field, and securing a job 
before graduation. Her impact on the ad-
vertising industry is yet to be seen, but her 
future is sure to be radiant.  
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Rob Wells, a visiting professor, is 
helping establish a business journalism 
program in the School of Journalism 
and Mass Communications. He arrived 
in January under a program sponsored 
by the Donald W. Reynolds National 
Center for Business Journalism. The 

University of South Carolina was one 
of four universities nationwide selected 
for this program. 

Wells has an extensive background in 
business and financial reporting. He 
started covering business issues at the 
Associated Press and later for Bloomberg 
News, covering tax and banking policy. 

Most recently, he was deputy bureau 
chief of Dow Jones/Wall Street 

Journal in Washington, D.C. 
This job entailed building 

a network between Dow 
Jones and the Wall Street 
Journal. 

Wells has decided to 
use his professional 
experience to 
educate aspiring 
journalists. He 
currently serves as 
adjunct professor 
at the University 
of Maryland 

in the Philip 

Merrill College of Journalism. Due to 
his comprehensive portfolio as reporter 
and educator, the Reynolds Center 
selected him to assist with emerging 
business journalism programs. 

Strong alumni and organizational 
support of the J-school helped secure 
the Reynolds Center’s grant of $50,000. 
Ken Baldwin gave the Baldwin Business 
and Financial Journalism Endowment 
Fund to the J-school in 2009.  Baldwin 
is a 1949 alumnus, and it is his intention 
that the school becomes a force in 
reporting business at local, state and 
national levels. Baldwin said, “This 
visiting professorship is a tremendous 
opportunity for students and the 
community that will lead to synergy 
between the School of Journalism and 
the business school.”

The Reynolds Center also considered 
another ongoing business journalism 
initiative at the University of South 
Carolina, the David J. Morrow 
scholarship. This $90,000 gift from the 
Society of American Business Editors 
and Writers (SABEW) is dedicated 
to the memory of David Morrow, an 
alumnus of the J-school and business 
writer for Fortune, The New York Times, 
and SmartMoney. 

          6 - InterCom - Spring 2012



Wells taught two business journalism 
courses in the spring semester. One 
focused on the basic economic 
reporting issues, and the other examined 
the interplay between corporations and 
the media. Wells said, “These are small, 
intimate classes. The material is pretty 
challenging as these are pretty tough 
courses. The students have been getting 
into it quite a bit. They’re looking at 
legal documents to find information 
and interpret the legal ‘mumbo jumbo.’" 

In addition to Wells’ work in the 
classroom, he is trying to make this 
program sustainable. The journalism 
school is collaborating with SCETV 
to launch a new business journalism 
news program as part of the program’s 
outreach to the community. This 
program, “Paydirt,” will have a website 
and a radio program on SCETV Radio 
that will tap student interns. The 
program segments will range from a 
feature story, to a newsmaker interview, 
to a segment on financial literacy. This 
program is set to launch early in 2013.
Tom Posey, director of public media 
for SCETV and a J-school alumnus, has 
been integral in launching this media 
program. He said, “I’m very optimistic 
it’ll work out. Wells’ business reporting 
experience paired with the experience 

of our web developers can bring this 
together. If we can get some good 
underwriters, this will tie together and 
be a great program.”

When this media program launches, 
it will be a major step in the J-school 
becoming a force in business 
journalism. 

Robert Appel, director of marketing for 
the Darla Moore School of Business, 
worked with Wells to establish the 
synergy necessary between the business 
journalism program and the business 
school. Further coordination between 
the schools will create opportunities 
in the form of internships for students, 
expert content and story ideas from the 
business school for media outreach, 
and assistance in developing courses.

“In a lot of ‘lay’ media, business 
journalism is underrepresented," Appel 
said. "It’s important to craft the message 
to show the effects business has on 
our daily lives. When I first met Rob 
Wells, I believed his knowledge and 
expertise would serve the university 
well in establishing this program and 
that he’d be a source of inspiration to 
his students in exploring opportunities 
in business journalism.”

Wells described his time at the J-school. 
“It has been an excellent experience. 
The faculty has been supportive and go 
out of their way to help. I’m impressed 
with the knowledge and expertise this 
school has to offer its students.”

Dr. Carol Pardun, SJMC director, and 
the faculty will determine the next step 
for the business journalism program. 
Wells established a network between 
the J-school and the Darla Moore 
School of Business to get this program 
running and worked with other key 
figures. These include Baldwin and Fred 
Monk, former president of SABEW, the 
men who have been the driving force 
behind this effort. Wells has provided 
the necessary tools for Dr. Pardun to 
further refine this new program.

The business journalism program will 
be the focal theme for this fall’s media 
and convergence conference, an 
annual conference created by SJMC in 
2002. The 11th Annual Convergence 
and Society Conference will take place 
Sept. 27-28.

By John Simmons
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Walking on Water
Six years, two students, countless faculty and staff, 
and plenty of blood, sweat and tears later and the 
moment finally arrived. In May, Dr. Clayton Cope-
land and Dr. Christine Angel became the first stu-
dents to graduate from the School of Library and 
Information Science Ph.D. program.  Dr. Saman-
tha Hastings, SLIS director, jokes, “The require-
ments for completing this program are to first walk 
on water.” For Dr. Copeland and Dr. Angel, though, 
this may not have been too far from the truth. 

Starting a doctoral program and bringing it to fruition 
is a difficult challenge. Dr. Dan Barron, Distinguished 
Professor Emeritus and former director of SLIS, and 
Dr. Bob Williams, Distinguished Professor Emeritus, 
did the groundwork for the program. The first doc-
toral students were admitted to the program in 2007, 
the year after Dr. Hastings arrived. 

It was fate that first landed Dr. Copeland in the Mas-
ter of Library and Information Science program at the 
University of South Carolina. When she began to look 
at master’s programs, memories of her own school li-
brarians, Ellen Ramsey and Vicky Culbertson, flood-
ed back to her. “They are both graduates of the MLIS 
program and always shared their love for the school 
and its faculty with me.” 

The school’s reputation and academic rigor are what 
brought her into the MLIS program. While she was 
earning her master’s degree, she says she “developed a 
deep respect and love for the school and its commu-
nity.”  Her decision to continue her education in the 
new doctoral program came after forming a relation-
ship with Dr. Hastings. 

Dr. Copeland says,  “I have such immense respect for 
our faculty and staff, and for Dr. Hastings. With great 
debt to her vision, we have a program that is incred-
ible in every way.” The doctoral program has provided 
great opportunities for Dr. Copeland and her peers. 
“We have attended and presented research at national 
and international conferences.” 

Dr. Copeland’s dissertation, Equity of Access to Infor-
mation: A Comparative Exploration of Library Acces-
sibility and Information Access from Differently-Able 
Patrons’ Perspectives, focuses on how consistent the 
availability of information is for differently-able com-
pared to typically-able library users.  Her research 
analyzes whether the information available to each 
participant is unbiased and equal. She has accepted 
a post-doctoral fellowship with SLIS, where she will 
work in the areas of program development and evalu-
ation.

As a captain in the U.S. Air Force, Dr. Angel is no 
stranger to hard work. While she worked toward her 
doctoral degree, she also was an aircraft maintenance 
officer at Pope Air Force Base in Fayetteville, N.C. 
Although she planned to graduate from the program  

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
last year, deployment with the military temporar-
ily derailed those plans. While her dedication to the 
military delayed her completion of the program as 
planned, Dr. Angel has not wavered in her commit-
ment to her career after graduation. She has accepted 
a faculty position at St. John’s University in New York 
City.

Dr. Angel has a great passion for library and informa-
tion studies now, but she first earned a Bachelor of 
Arts in anthropology and a Master of Science in in-
structional technology from East Carolina University, 
and then a Master of Science in library science from 
North Carolina Central University. Her first years as 
a doctoral student at USC brought some struggles, as 
“she had to find her footing,” she says. 

Dr. Angel considers herself an anthropologist with a 
passionate interest in semiotics and wanted to bring 
these studies to the world of library and information 
science. Her dissertation incorporated her fondness 
for anthropological studies, her passion for library 
and information science and her interest in Native 
American culture. 

Dr. Angel’s research, A Comparison of Descriptive Tag-
ging Practices by Library, Archive, and Museum Profes-
sionals using an Inter-Indexing Consistency Approach, 
explores the descriptive tagging and online digital col-
lections among information professionals working in 
library, archive and museum institutions. A website 
developed as part of her dissertation research allowed 
information professionals worldwide to view images 
of randomly selected digital artifacts, including some 
Catawba Native American artifacts, and describe 
those objects using descriptive tags.

The future of this program is bright. Another 10 doc-
toral students have entered the program since the 
original cohort. With less than eight percent of the 
U.S. population earning doctoral degrees, these stu-
dents are truly in an elite club. For two of them, May 
5 marked the beginning of their professional lives and 
their time to affect change.  

By Meara Keegan

Dr. Clayton Copeland and Dr. Christine Angel
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Preserving Social 
Media For The Future

By Libby Barger

“Who will preserve the current tidal 
wave of information and how will it be 
preserved?” asked Dr. Michele Valerie 
Cloonan at the 27th annual School of 
Library and Information Science Deans’ 
and Directors’ Lecture. The lecture 
was held in the Hollings Program 
Room in the Thomas Cooper Library 
on April 5. “It’s not just bits and bytes 
that need to be preserved, but network 
dependencies. It is not just tweets that 
we need to preserve, but the context in 
which we tweet,” she continued. 

Dr. Cloonan, who is the dean and 
a professor at the Graduate School 
of Library and Information Sciences 
at Simmons College, asked more 
questions. What if you woke up 
tomorrow morning and all of your songs 
on iTunes were gone? What if there 
were no more pictures on Facebook, 
your Twitter account had vanished and 
all of your blog posts from the past year 
were nowhere to be found? 

Before she answered those questions, 
she used Buddha statues and social 
media to discuss preservation “The aim 
of preservation is to maintain a work for 
as long as possible,” she said. “Without 
preservation strategies in place, statues 
of Buddha survived 1,500 years. But 
without preservation strategies in place, 
digital media might last for only a 
handful of years.” 

The Taliban saw Buddha statues as 
shrines for infidels, and in 2011, the 
Afghanistan supreme court ordered 
all statues of the enlightened one to 
be destroyed. That, Dr. Cloonan said, 
was an attack against the globalizing 
concept of cultural heritage.

How can we preserve cultural heritage 
that is by nature ephemeral? There 
are multiple kinds of objects and 
their attending intangibles that must 
be preserved. Preservation efforts 
must address all kinds of objects and 
ideas. Likewise, preservationists must 
be imaginative, circumspect and 
adaptable.

Dr. Cloonan said the primary arguments 
for preserving cultural heritage are 
values based. “The ability of a thing or 
place to present the everyday human 

experience of lived time needs to be 
recognized. What survives, what is 
forgotten and what is cared for and 
destroyed describes the lives that those 
creative works can have.”

As for social media, she said, “A huge 
amount of digital text is being created 
today, and we will need archivists or 
some other stewards of information to 
decide what to keep, where to keep it, 
how to keep it and what to let go of.” 

Dr. Cloonan continued, “We also need 
to preserve information about user 
groups if we are to capture information 
about social networking sites or video 
games.” 

But preserving digital information has 
a host of problems, Dr. Cloonan said. 
Hardware and software become obsolete 
quickly and information is a commodity 
that can be monetized. While technical 
approaches to digital preservation 
will continue to be developed, other 
challenges may remain. For instance, 
she said, copyright laws are intended to 
limit what is accessible online. But in 
today’s time, people frequently gather 
and copy information into a link and 
make it available to the general public 
without any consideration to copyright 
laws.

Preservation as a social process is 
something new in the preservation 
field. However, social preservation will 
soon be at the forefront of our digital 
preservation thinking. “Our actions 
or inactions today will determine our 
future preservation strategies. It is the 
values and the meaning that people 
attach to objects and places that are 
important to preserve. Should the past 
determine our restorative methods 
and should the present influence our 
restorative goals?”

Dr. Cloonan, who has been active in the 
preservation community for more than 
25 years, said, “SLIS has great faculty 
and students. It is also a warm and 
caring community, and I am gratified I 
was asked to speak.”

Dr. Michele Valerie Cloonan
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By Lindsey Baumann
Design by Jordan Osborne

Could you go without complaining for 
a day? A week? Three weeks? Forever? 
Will Bowen can help you do that.

Bowen is a 1983 alumnus of the School 
of Journalism and Mass Communica-
tions, and he worked for many years at 
radio stations in Columbia. Although 
Bowen loved radio, he said that he felt 
a calling to become more of a teacher, 
which led him to pursue ministry. As 
the minister of Christ Church Unity 
in Kansas City Northland, he came up 
with a big idea to help himself and his 
congregation. He developed the Com-
plaint Free Challenge, a program to 
help people stop complaining and live 
more positive and fulfilling lives.

The goal of the Complaint Free Chal-
lenge is to go 21 days without com-
plaining.  Bowen says it takes 21 days 

to form a habit and participants of this 
challenge learn to make a habit out of 
not complaining. As part of the chal-
lenge, you wear a purple bracelet on 
your wrist, and when you complain you 
must switch the bracelet to the other 
wrist. The act of moving the bracelet 
helps to make you and others around 
you aware that you are complaining. 

When you can go 21 consecutive days 
without moving the bracelet, you have 
completed the challenge. 

After seeing the impact his program 
made in his life and within his con-
gregation, he wrote, A Complaint Free 
World - How to Stop Complaining and 
Start Enjoying the Life You Always 

Will Bowen began his career working at small Columbia radio stations. Although it 
wasn’t the most likely of beginnings, Will would one day come up with one small 
idea that has been changing the world in a big way, one less complaint at a time. 
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Wanted. It was published in 2007. 
Bowen later wrote Complaint Free Rela-
tionships - How to Positively Transform 
Your Personal, Work and Love Relation-
ships, published in 2009. Both are inter-
national bestsellers.

The author inspired our class to try his 
complaint free challenge. He sent us all 
bracelets and a DVD, which explains 
how the challenge works and how it will 
improve our lives. After the first week of 
the challenge, I have not been able to go 
a full day without moving my bracelet 
but I am not giving up! Classmate Bo 
Wood says, “As a busy college student, 
it’s hard not to complain about assign-
ments and tests, but after starting this 
challenge, I’ve found it easier to study 
and do my homework.” 

The Complaint Free Challenge, which 
started as a local mission, has now 
spread to almost 10 million people in 
106 countries. Bowen and his Com-
plaint Free Challenge have been fea-

tured on Oprah, NBC’s Today Show, 
The ABC Evening News, CBS Sunday 
Morning and Fox News. Stories about 
the Complaint Free Challenge have 
been published in The Wall Street Jour-
nal, Newsweek, People magazine and 
the Los Angeles Times. Bowen says he 
thinks that his broadcast classes at the 
journalism school prepared him for 
these live television appearances.  

One person’s idea can make a difference 
all around the world. Bowen says he 
has seen his program make a positive 
impact on people of all ages, from first 
graders to those in retirement commu-
nities. The idea behind this program is 
that changing the way you speak will 
also change the way you think. 

Bowen cites Charles Darwin, who said, 
“The highest possible stage in moral 
culture is when we recognize we ought 
to control our thoughts.” Focusing 
on solutions instead of problems and 
learning to live with things you cannot 

change will make you a happier person 
overall, Bowen says. 
 
Bowen says he would love the chance to 
come back to visit his alma mater and 
reach out to current students.  
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Journalism alumnus Jeff Charney’s life and times are as eclectic as Oprah, The Simpsons, QVC, Sun-
dance Film Festival and Flo. Flo? She’s the sassy spokeswoman for Progressive who may have enticed 
you to switch insurers. 

Over the past three decades, Charney has earned a reputation as a forerunner in nontraditional mar-
keting for companies around the US. His creativity has accumulated more than 50 awards, including 
his most recent, Brand Genius: Marketer of the Year award from Adweek for Progressive Insurance. 

Charney is chief marketing officer at Progressive where he leads marketing and communications 
efforts. His department’s goal is to “out-create rather than out-spend in a corporate environment.” 

Even in high school, Charney saw life and opportunities differently from his peers. When running 
for student government, Charney took an unusual approach. On the walls of Palmetto High School 
in Williamston, S.C., posters read “Keep Charney off the streets!” He captivated his classmates and 
realized the power of a creative, organized campaign. 

Charney knew his next step was to attend USC and study journalism.  “USC was a blank canvas for 
me and I was involved in everything.” He was entertainment editor for The Gamecock, joined PRSSA, 
served in student government, and participated in intramurals – pretty much everything USC had 
to offer. 

Invigorating Brands - 

By Brittney Shull | Design by Colleen Schaal

The Charney
 Way

Photos courtesy of Progressive
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He also connected with faculty members including Jerry 
Jewler, who taught him Creative Strategy in Advertising.  
Charney said, “Jerry knew I had something special and made 
me feel like I was something special.” Charney often could 
be found at family functions with Jewler, his wife, Belle, and 
their children.

“More than his academic work – which was impressive – I 
think of Jeff as one of the most outgoing and faithful students 
I’ve ever had,” Jewler said, “Jeff was always – and still is – full 
of ideas. He drew friends like a magnet with his friendly na-
ture and enthusiasm.”

When he graduated from USC in 1981, Charney began a 
master’s program in journalism at The Ohio State University. 

After graduating a Buckeye, Charney began revolutionizing 
companies both large and small with his inventive marketing 
strategies. “People have always taken chances on me,” he said. 
And he has delivered remarkable results to the people who 
have taken those chances. 

Charney worked as se-
nior vice president of 
marketing and commu-
nications at Los Ange-
les-based Kaufman & 
Broad, now KB Home. 
During his stint, Char-
ney flexed his creative 
muscle and received 
national acclaim when 
he commissioned the 
building of a life-sized 
replica of The Simpsons 
cartoon house in Las 
Vegas to generate traffic 
and sales for the com-
pany. 

Charney said, “People 
believed in my wild ideas and gave me latitude at a young 
age.” The Simpsons house garnered national media attention 
with more than 2,000 press reports and nearly 40,000 visitors.

Charney later joined Homestore (now MOVE.com) as vice 
president of marketing and communications and QVC as 
senior vice president and CMO. At Homestore, he helped 
produce Home Movie, the first film by a private company to 
be accepted at Sundance Film Festival. The film received na-
tional critical acclaim from The New York Times, Los Angeles 
Times and New Yorker. 

At QVC, Charney revitalized the multimedia retailer with a 
brand overhaul and a distinctive partnership with the Oprah 
Winfrey Show to search for “America’s Next Big Idea.” He also 
attracted dozens of celebrities to assist QVC’s revamp, includ-
ing Paula Abdul, Heidi Klum, Martha Stewart and Donald 

Trump – all of whom appeared on the network. 

Then came the duck. Charney joined Aflac in 2008 where he 
served as senior vice president and CMO. Charney led initia-
tives to reposition the Aflac brand. He did so to the tune of a 
250 percent increase in company understanding. 

He moved to Progressive to lead its marketing and communi-
cations departments in 2010.

Arnold Worldwide, Progressive’s agency of record, launched 
the Superstore concept in 2008, and Flo, the spokeswoman, 
was simply a clerk.  In the past two years, however, Charney, 
Arnold and their teams have invigorated Flo with extensive 
character development, incorporating new plots and charac-
ters with her. Now Flo has a cult-like following with more 
than 3.6 million fans on Facebook, Flo Halloween costumes 
and Flo bobble-head dolls.

Charney also has been involved in the creation and develop-
ment of The Messenger, the newest character in Progressive 

advertising. While Flo 
holds down the home 
office, The Messenger 
evangelizes on the road 
for Progressive. The 
juxtaposition between 
Flo and The Messenger 
is key for the campaign.  

“Flo is nicely produced. 
The Messenger is raw 
and in-your-face. The 
concept is that he is 
coming at you random-
ly. Both characters are 
disruptive, in a posi-
tive way.” In fact, this is 
how Charney describes 
himself – a “positively 
disruptive marketer.” 

His self-professed goal is to live close to the edge, but not to 
cross it. 

Charney purposefully surrounded himself with smart, quick 
people during his days at USC. The way he develops his teams 
today is no different. Another goal he says he has for his team 
is to be “pound-for-pound the best.” 

If national awards and honors equal success, then Char-
ney and the Progressive team are quickly joining the ranks 
of marketing elite. In 2011, Charney received the Adweek 
Brand Genius award. ”You have to be creatively aggressive 
in this market and the Brand Genius award shows the power 
of a team. My team now walks with more swagger because of 
the award,” Charney explains. 
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Redefining:
libraries /li-brer-es/ (n)

Hunting for a job? Head to your library.

Redefining libraries
You go to the library for books and movies, but have you 
ever considered heading to the library for help finding a 
job?

South Carolina libraries are on the forefront of  workforce 
development, and the South Carolina State Library and 
our School of  Library and Information Science are at the 
heart of  the movement. 

Workforce development is one way the state’s libraries 
are impacting our economy. From employment hubs to 
full-scale job centers, libraries are adding programs and 
resources to help people find jobs. Librarians and students 
are being trained on how to assist job-seekers by connect-
ing them with resources to increase their chances of  find-
ing employment. 

“Why should we be doing this?” asked Jason Broughton, 
workforce development trainer at South Carolina State Li-
brary. “Well, they’re already coming in.”

SCSL developed WorkSC, a program offering workshops 
and resources to help citizens find jobs. The program was 
developed in response to more people asking for job-relat-
ed assistance at their libraries. Using unemployment rates 
and lists of  closing businesses to determine community 
needs, Broughton prepares libraries for what is coming. 
Each library chooses what it will offer based on its com-
munity’s needs.

“Library services continue to meet the needs of  commu-
nities they serve,” said Dr. Sam Hastings, director of  the 
School of  Library and Information Science. “Librarians 
are best at forecasting and responding to those needs.”

Whether it’s a single computer reserved for job searches 
or a floor offering full services, South Carolina’s libraries 
are the place to go for job-seekers. Typing labs, resume 
workshops and mock interviews are some of  the services 
offered. Last year, 1,021 South Carolinians participated in 
WorkSC training events. “The goal is to help South Caro-
linians become more employable,” said Broughton.  

How SLIS is getting involved
SLIS has a long-term relationship with the state’s library 
system; its collaboration with WorkSC is an example of  
that. SLIS counts on its partnership with SCSL to help en-
rich its curriculum. “They give our students experiences 

and we help to build outreach,” said Dr. Hastings.

Together, SLIS and SCSL provide workshops and classes to 
teach students skills they need to succeed. Students learn 
where to apply, how to read job descriptions, how to define 
accomplishments and how to modify resumes for potential 
employers. 

These workshops prepare SLIS students for their own job 
searches and for the workplace they are about to enter. Ul-
timately, as future librarians, they learn to build and run job 
centers.  “It’s something they need to expect; it’s real world 
experience,” said Broughton.

SLIS faculty are developing a course that will help students 
understand how to build resources and partner with organi-
zations as part of  the school’s community outreach.

“We try to keep up with what libraries are doing,” said Dr. 
Hastings. “We want our students to be a step ahead.”

Reaching beyond our state
In South Carolina, more job-seekers are going to libraries 
than employment centers. Richland County Public Library 
hosts the largest center in the state. The key is libraries’ 
free services.

The library-powered WorkSC.org website is not just a re-
source for South Carolinians. People in other states access 
the website to find tips and assistance for finding employ-
ment. Our state’s unique services have been accessed by 
thousands of  people in North Carolina, Georgia and Flor-
ida. 

“Our state is meeting a demand,” said Broughton. If  the job 
market  improves and unemployment rates  fall, Brough-
ton said that libraries will be able to reposition job centers 
as retraining centers. This is one example of  how libraries 
change to help people find the information they need. 

So, what’s next? The WorksSC program’s goals are to pro-
vide resources for small businesses and entrepreneurs, and 
to train librarians on financial literacy. “The library has to 
evolve with the times,” said Broughton. “We have to ensure 
libraries are prepared for what’s next.”

By Naomi Sargent
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People who live in glass houses 
should...celebrate. 

We are. 
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This issue’s cover features a bold new concept for the School of Journal-
ism and Mass Communications’ new home on the historic Horseshoe. 
You may remember the greenhouse tucked between Lieber College and 
the Health Sciences building. We’ve just gotten the go ahead to create 
a very green broadcast studio in its place. The cover of this issue of In-
terCom features an architect’s concept for a greenhouse broadcast stu-
dio that will become part of our journalism school when it moves into 
the renovated and expanded Health Sciences building. We’ve taken first 
steps in the approval process for adding this exciting showcase to our 
plans for the nearing construction.

As Dr. Carol Pardun and I circled the Health Sciences building one day 
last year, contemplating its coming transformation for the journalism 
program, Carol mused on how well we might be able to use the neigh-
boring spaces. We both could envision turning the mundane botanical 
greenhouse into a sparkling facility that would open a window on our 
students’ efforts to broader audiences. Think NBC’s Today show’s New 
York studio. Hi, Matt. Hi, Ann.

We took the idea to President Pastides. He liked it and saw the potential 
of replacing the current greenhouse. But he had three stipulations. We 
would have to retain the greenhouse look familiar to this space. The new 
structure would have to be environmentally green. And we would have 
to raise the, uh, green ourselves. So we did.

Thanks to a generous $1.5 million gift from a loyal and equally excited, 
but anonymous donor, we will be able to construct, outfit and operate 
the greenhouse studio in conjunction with the broadcast program we 
will install in the new building’s converged multimedia newsroom. We 
anticipate construction moving in tandem with the larger renovation for 
the school, which moves inexorably forward. The concept was presented 
to the Building and Grounds Committee of the Board of Trustees earlier 
this spring. 

People
Drs. Christine Angel and Clayton Copeland are the first recipients of Ph.D. degrees 
from our School of Library and Information Science. You cannot imagine how much 
work goes into creating a doctoral program. Ok, I had no idea how much it entailed. 
Everyone in SLIS can be proud of this accomplishment, and Drs. Angel and Cope-
land deserve our applause for having faith that we could provide them a meaningful 
experience. Even better, there are more Ph.D. candidates who will be completing 
their doctorates this year. 

To enhance our young undergraduate program in information science, we’ve hired 
two new faculty members, Dr. JingJing Liu and Dr. Dick Kawooya, who will join us 
in August. Yes, we undertook creation of a doctoral and bachelor’s program concur-
rently. Together, they make great sense, even if they made great work. But, as I like 
to describe it, we’ve built two fine wings on our splendid house of the SLIS master’s 
program. This puts USC among the elite LIS programs offering the full range of 
academic degrees. Our first undergraduate degrees in the School of Library and 
Information Science were also awarded this academic year. We told you about them 
in our December issue.

Joining our School of Journalism and Mass Communications this fall are Dr. Shan-
non Bowen, an associate professor in public relations who earned her master’s de-
gree in our program, and Dr. Tara Buehner, an assistant professor in visual commu-
nications. It is very gratifying that in every year for the decade I have been here, we 
have added faculty in one school or both.

The greenhouse studio can also serve as a communications hub for the 
broader university, creating a setting for news conferences, presentations and 
broadcasts beyond the campus. And then there’s the “Wow!” factor. As Presi-
dent Pastides describes it, campus tours and strollers on the Horseshoe will 
turn the corner at the bottom of the Shoe, just beyond Lieber College, and, 
Wow! I share his vision. Picture it yourself. 

Another gift has given Cocky’s Reading ExpressTM even greater visibility. The 
six-year-old program has gained a national reputation for addressing literacy 
needs of children and families. But we’d never had our own wheels until this 
spring when a gift from BP put Cocky and his friends on the road in a 22-pas-
senger bus with our favorite big red rooster emblazoned on the sides of the 
roadster. We took Cocky’s bus to Washington over spring break when my 
Media and Politics class met the movers and shakers in journalism and gov-
ernment. Cocky moves and shakes with the best of them. No room here to 
tell you all the students learned behind the scenes, but you can check out their 
course blog at www.uscmediapolitics.com/wordpress

Gifts such as these capture the spirit of Carolina’s Promise, the university’s 
capital campaign. They do so not just because they add to the cumulative 
$1 billion total that the university fully expects to top when the campaign 
concludes in 2015, but because they enhance our ability to make an impact 
in the lives and education of our students and our students’ ability to make 
a difference in our communities. Journalism alumnus Sig Huitt is chairing 
the campaign for the college with a goal of $11.5 million that will help outfit 
the journalism building, bolster our multi-pronged literacy initiative in the 
School of Library and Information Science, and add support for students, 
faculty and programs in both schools. I hope you will be thinking about 
how you can have an impact, too, during this campaign. It could be through 
something meaningful to you in our facilities, even a naming opportunity 
in either building. We’ve never had more opportunities, but also never had 
greater need because of the number of students we serve and the expanding 
scope of our programs.

Let me take the next few paragraphs to tell you about the people, places and 
things that I find exciting for our college in 2012.

People

Design by Colleen Schaal
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Places
Dr. Keith Kenney is completing a year at the Caucasus School of Journalism and Media 
Management in Tbilisi, Republic of Georgia, while three of the Georgian program’s faculty 
have begun work on their doctoral degrees in our School of Journalism and Mass Commu-
nications. Over the next two years, other journalism school faculty will spend a semester in 
Tbilisi.

Dr. Andrea Tanner and instructor Scott Farrand are leading this year’s iteration of the Mu-
nich Multimedia Maymester experience. It’s the sixth year that we’ve sent students into the 
wilds of Bavaria. 

Dr. Ran Wei is on more faculties and boards in China than I can recall. He’s also a regular 
columnist in several Chinese publications.

I will have spent part of May lecturing on journalism at MISR International University in 
Cairo. 

We believe our students and our faculty should have the broadest possible horizons. While 
the world may not be literally flat or shrinking--even if those do make nifty book titles--it 
is intensely interconnected in a media environment which our students and graduates will 
help shape. 

Things
This summer, a new HVAC system will be installed in Davis College. The already too cool SLIS faculty and staff will be even cooler, and 
warmer, as needed. The $2 million renovation includes updating other parts of the building and its technology infrastructure. Davis 
College may be 100 years old, but it will have the heart and spirit of a teenager. 

We’re into the detailed work now in preparation for the renovation of the Health Sciences building for the journalism school. That 
includes assessing the A/V upgrades for smart classrooms and labs, looking at finishes and furnishings and fleshing out the design in 
anticipation of putting the project out for bids. The pre-construction preparation will continue this year. Actual construction is limited 
only by the pace at which the School of Public Health can move into its own new digs, a move anticipated in late 2013. Dean Tommy 
Chandler encourages me to “keep pushing.” I push. Provost Michael Amiridis tells us to be prepared to start construction “the day 
public health moves out, not the day after.” We’ll be prepared. 

And then there’s the greenhouse communications hub to anticipate. People who live in glass houses have exceptional vistas. I hope you 
find these times to be as exciting for the College of Mass Communications and Information Studies as I do.

Things

Places
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Columbia Mayor Steve Benjamin led the crowd in chanting “Roll, 
Cocky, Roll,” as a new set of wheels for Cocky’s Reading ExpressTM 

rode through the Greene Street gates to the tune of “2001: A Space 
Odyssey.” The fully loaded, 22-passenger, ADA compliant bus was pur-
chased with a $75,000 donation from oil giant BP America. The bus 
will chauffer USC student volunteers, Cocky and plenty of books to 
elementary schools and public libraries across South Carolina.  

“This bus makes such a difference in our day-to-day work,” said Kim 
Jeffcoat, executive director of the South Carolina Center for Children’s 
Books and Literacy, the university center that coordinates the pro-
gram. “It will take our program to the next level and make such a dif-
ference for the children of South Carolina.”

Cocky’s Reading Express began in 2005 as a collaborative effort of USC 
Student Government and the School of Library and Information Sci-
ence. Since then, the program and its volunteers have visited 33 of the 

46 counties in South Carolina, and have distributed more than 40,000 
books to children. Each child who receives a book makes the Cocky 
Promise, saying he or she will practice reading every day. 

The new bus will enhance the quality of the Cocky’s Reading Express 
trips. It has a DVD system that can be used to show training videos 
for specific events. It is also equipped with Wi-Fi and electrical outlets 
to allow USC student volunteers 
to stay connected and up-to-date 
with their schoolwork while on 
the road. 

In the past, the program has had 
to caravan in borrowed state mini-
vans for its trips across the state. 
Participants couldn’t all travel to-
gether to train volunteers or dis-

cuss the populations they would be serving. They 
also were forced to limit the number of students who 
could volunteer, as well as the number of books they 
could take. The new bus offers generous storage for 
books and video equipment that could not have fit 
during past visits. 

Cocky’s Reading Express is working to build a bright-
er economic future for South Carolina. The program 
stresses the importance of literacy on the state’s eco-
nomic development. Students who are proficiently 
reading by third grade are more likely to succeed aca-
demically and to graduate on time. For this reason, 
Cocky’s Reading Express has mainly focused on 4k to 
second grade students until this year. 

“It’s so important to understand that young people 
can make a huge difference,” said Mayor Benjamin, 
“Young people can set the standard. We aspire to 
be the most talented, educated and entrepreneurial 
city in the Southeast, if not America. That’s our goal; 
that’s our vision. This type of partnership between 
all people across Columbia, the University of South 
Carolina, Cocky’s Reading Express and the City of 
Columbia will help us get there.”

Cocky Gets 
New Wheels
By: Corinne Burdette

Dean Charles Bierbauer, Cocky, CRE Founder 
Tommy Preston and  BP’s Robert Bader
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The university’s beloved Cocky has 
helped address dismal literacy sta-
tistics in South Carolina since 2005. 
This year, with the help of key part-
nerships and grants, his namesake 
organization incorporated new nu-
tritional and financial literacy ini-
tiatives that engaged children, their 
families and the community. 

Cocky’s Reading ExpressTM, a col-
laboration of the University of South 
Carolina Student Government and 
the School of Library and Informa-
tion Science, was created to help 
students from pre-kindergarten to 
second grade reach a foundational 
reading level. When USC’s South 
Carolina Center for Children’s Books 
and Literacy, the home of Cocky’s 
Reading Express, received a Barbara 
Bush Foundation for Family Literacy 
grant, programming expanded to get 
families involved in supporting read-
ing. 

Kim Jeffcoat, executive director of 
SCCCBL, said literacy 
isn’t just about 
reading. “My 
definition of 
literacy is 
whether you 
can under-
stand and 
navigate 
through 
all the 
systems 
of so-
ciety,” 
she 
said. 

Dr. Samantha Hastings, SLIS direc-
tor, echoed the sentiment. “Literacy 
is the ability to find the information 
you need to live a productive and 
safe life. Being able to read is a build-
ing block. Literacy means you’re able 
to recognize our language and use 
our language to make transactions.”

To address other kinds of literacy, 
Cocky’s Reading Express established 
partnerships with nutritional and 
financial experts from Bi-Lo and 
South Carolina Bank and Trust to 
support additional initiatives for 
children and their families. 

About 1,500 volunteers, students, 
family members and teachers at-
tended a nutritional literacy event 
sponsored by Bi-Lo in partnership 
with Richland County School Dis-
trict One in October. Another nu-
tritional literacy event at USC-Salke-
hatchie in February was the finale of 
the Barbara Bush grant. USC’s first 
lady Patricia Moore-Pastides gave a 

cooking demonstration, parents 
received healthy recipes 

and each child took 
home a copy of Stacey 
Ballis’ book “Good 
Enough to Eat.”  

To include a finan-
cial literacy com-
ponent to Cocky’s 
Reading Express, 
SCBT provided 
support for events 
at four schools 
in Orangeburg 
County during the 

spring semester. SCBT bankers themselves participated 
by sharing family-oriented money management infor-
mation on improving one’s credit score and saving for a 
child’s education. 

SCBT supports financial literacy because developing fi-
nancial literacy skills can have a long-term influence on 
the state. Donna Pullen, director of public relations and 
special projects at SCBT, and Nate Barber, community 
development officer at SCBT, agreed. “When people learn 
to better manage their finances, they tend to be more suc-
cessful. In the long run, this helps improve the economic 
climate and build more stable communities.”

Dr. Hastings emphasized the importance of including the 
whole community and the children’s parents in efforts to 
remedy illiteracy. “As well as helping the child, we have 
to bring the value of reading to the family and the com-
munity because children emulate,” said Dr. Hastings. “In-
volvement and commitment by the parents to learn more, 
to explore and to be more independent in the way they 
use information influence the child to do the same. You 
start to get the picture that it’s a community effort.” 

SCCCBL is developing additional community literacy ini-
tiatives in other areas. “We have been asked to develop 
programming for environmental and health care literacy,” 
said Jeffcoat. “We want to partner with businesses in the 
community who can provide funding and expertise. We 
will continue to expand our programming as we make 
new partners.”

As Cocky’s Reading Express works to eliminate illiteracy 
in South Carolina, the program faces both challenges and 
opportunities in the reality of the literacy situation in the 
state. “If you drive the rural back roads of South Carolina, 
the poverty is stark and real,” said Dr. Hastings. “You real-
ize whatever you do is going to make a difference.” 

New Initiatives Enhance 
Cocky’s Reading Express

By: Leah Hyatt

Design by Jordan Osborne
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The Rational, Idealistic Type:

Principled, Purposeful, Self-Controlled and Perfectionistic

The Caring, Interpersonal Type:

Generous, Demonstrative, People-Pleasing and Possessive

The Success-Oriented, Pragmatic Type:

Adaptable, Excelling, Driven and Image-Conscious

The Sensitive, Introspective Type:

Expressive, Dramatic, Self-Absorbed and Temperamental

The Intense, Cerebral Type:

Perceptive, Innovative, Secretive and Isolated

The Committed, Security-Oriented Type:

Engaging, Responsible, Anxious and Suspicious

The Busy, Variety-Seeking Type:

Spontaneous, Versatile, Acquisitive and Scattered

The Powerful, Dominating Type:

Self-Confident, Decisive, Willful and Confrontational

The Easygoing, Self-Effacing Type:

Receptive, Reassuring Agreeable and Complacent
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Recognize your motivations! Are you a reform-
er, helper, achiever or an individualist? Or are you 
an investigator, loyalist, enthusiast, challenger or 
peacemaker at your core? A leading communica-
tions expert helped students, faculty and friends 
of the School of Journalism and Mass Communi-
cations discover their emotional quotients.

Ginny Mackin, senior vice president and chief 
communications officer for Duke Energy, shared 
inspiring perspectives on cultivating EQ, emo-
tional quotient, and how it can shape career suc-
cess, as part of the university’s Duke Energy Ex-
ecutive in Residence program in January.   

“EQ is the ability to read, control and acknowl-
edge your own emotions and to understand the 

emotions of others,” said Mackin.

In her presentation “Cultivating EQ for 
Sustainable Leadership in Today’s Global 
Environment,” Mackin encouraged her 
audience to become students of human 
behavior.  She said they should work to 
identify the motivations of others to 
determine how to craft and commu-
nicate effective messages—vital skills 
for any student.  

She introduced several core 
competencies as 
key to increased 
EQ. Some of the 
competencies are 

self-awareness, 
listening skills, 
m a n a g i n g 
emotions, op-
timism, and 
social aware-
ness.

Her engaging lecture, delivered to a crowd of 
nearly 300, included humorous references to her 
corporate experiences as well as her favorite book 
on the subject of EQ, The Wisdom of the Ennea-
gram.  The book, written by Don Richard Riso 
and Russ Hudson, examines nine distinct person-
ality types that shape most people.  

Mackin added that EQ is important because it in-
creases a person’s ability to influence others and 
ultimately can drive personal success.  Increased 
EQ provides a competitive advantage.  “EQ helps 
you understand the motivations of others.  This 
skill allows you to create better communications, 
strategies and solutions that engage, inspire and 
motivate others.”

Mackin also met with a smaller group of SJMC 
students. The undergraduate, master’s and doc-
toral students were able to further explore the 
concept of EQ and its benefits and applications to 
their career success.

She and the students discussed EQ in terms of 
collaborative leadership and influence on project 
teams.  In addition to its application in the work-
place, many drew parallels to team dynamics in 
class work groups and sports.

“EQ is similar to reading personalities. A coach 
must understand team personalities to commu-
nicate a message to motivate players.  In public 
relations you learn about your audience so that 
you can tailor an effective message for a specific 
audience,” said Shane Phillips, a senior public re-
lations major and USC basketball player.

By Lekita Hargrave
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Lee Bussell has worked for years to support his alma mater. 
The chief executive officer of Columbia’s largest marketing 
communications firm, Chernoff Newman, says it’s not en-
tirely altruistic.

He recognizes helping the School of Journalism and Mass 
Communications become the best school possible will not 
only benefit future graduates, but also himself. 

“Today my degree from SJMC is perceived by others around 
me not based on how good it was 40 or 35 years ago, but 
how good it is today,” Bussell said.

“People look at me and say, ‘You got a degree from SJMC. 
It’s a great program today, therefore you must have learned a 
lot.’ Quite frankly when I graduated it was an OK program. 
It was certainly not recognized as it has been in recent years 
as a top program.”

Bussell has put his j-school degree to good use and returned 
his professional experience to the benefit of the university. 
As president of the USC Alumni Association and member 
of the university’s board of trustees, Bussell also serves on 
the Academic Affairs and Faculty Liaison Committee, Fis-
cal Policy Committee, Student-Trustee Liaison Committee, 

Ad Hoc Committee on Development and Ad Hoc Com-
mittee on Strategic Planning.

Chernoff Newman also has taken an interest in the school 
because of the talent it can bring to the work force. Bussell 
estimates half of his staff earned degrees from SJMC.

 “Since we hire so many people from the school, it’s in our 
agency’s and clients’ best interest to make sure we have as 
good and strong graduates coming out of there as possible.”

However, Bussell knows the school must move forward to 
continue to produce top quality graduates. Since 2003, he 
has focused on getting a new facility and new technology 
for the school as well as raising its level of awareness and 
importance within USC. 
 

“One of the things that I have been adamant about is both help-
ing to convince the board of trustees and the administration that 
SJMC could be so much better if we had a better environment 
for students to learn in,” said Bussell.

Charles Bierbauer, dean of the College of Mass Communica-
tions and Information Studies, knows Bussell’s support has been 
fundamental in getting things moving in the right direction.

“What Lee Bussell has done in the 10 years I have known him is 
to be one of our most stalwart supporters. This school, as good 
as we like to think it is, can be not just incrementally but ex-
ponentially better a place when we have an environment that 
facilitates communications,” said Dean Bierbauer.

The school is slated to move to a renovated and expanded Health 
Sciences building with construction anticipated to start in late 
2013.

Apart from the exterior and surrounding area, Bussell is excited 
about how much potential there is to make the inside on par 
with the premier facilities in the country.

 
“The interior is going to be flexible enough to change as the 
industry changes. It’s going to make you want to come to class 
more than when I was a student because the environment will 
be inviting.”

Another part of the building is the technology associated with 
the new environment.

“To really allow students to add value to an organization from 
day one, they have to not only know the principles of communi-
cations, but need to be able to use the technology from day one,” 
Bussell said.

“Making sure we have facilities that have the latest and greatest 
technology will help our students get jobs, succeed in those jobs 
and help them rise up in the organizations they are in.”

Bussell leads  
alumni association

By Bo Wood  | Design by Colleen Schaal
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but they need to be able to use the technology from day one.”

          22 - InterCom - Spring 2012



Noted journalist Charlayne Hunter-Gault approached the stage in 
the University of South Carolina Law School to applause as the 
auditorium still reverberated from the joyful singing of the USC 
Gospel Choir. She had just arrived from Johannesburg, South Af-
rica, coming to Columbia to talk about her new memoir, To the 
Mountaintop: The Civil rights Movement as I Saw It, as part of the 
Carolina Leadership Initiative lecture series. 

It was also a reunion with her friend and fellow civil rights activist 
John Siegenthaler who would take the stage the next day. Students 
and faculty from the School of Journalism and Mass Communica-
tions and other programs heard historical stories of great bravery 
by these normal people in exceptional circumstances.

This reunion clearly was not their first. But for students who wit-
nessed it and grew up in the post-segregation South, it might have 
been somewhat unusual to hear this black woman and white man 
explain what they had in common 40 years ago and the common 
respect they share now

Hunter-Gault regaled the crowd with stories from her experiences 
in the Jim Crow-era South, through her historic acceptance and 
entrance to the University of Georgia as its first female African-
American student, and on to her later experiences as a media cor-
respondent in South Africa as apartheid ended. 

She emphasized how her family and community gave her strength 
and confidence to have a “first-class sense of self.” Although she 
understood the significance, she didn’t feel she was making history 
when she first walked onto the University of Georgia campus; it 
was just the next logical step in her life. 

Hunter-Gault talked about the contributions of leaders in the Afri-
can-American community during the civil rights movement, and 
also the bravery of the white college students who came to the deep 

South to protest segregation. Having a “spiritual armor” from the confi-
dence imparted by her family and community, Hunter-Gault didn’t feel 
it was a particularly brave act to be the first African-American woman 
to enroll at an all-white southern state university. That spiritual armor 
helped her deal with the adversity she faced as a student. She joked that 
what upset her most about a brick thrown through her dorm window 
was that broken glass got all over her nice clothes.

Hunter-Gault continued with this wizened sense of humor as she dis-
cussed her experience as the first African-American writer on the staff 
of the New Yorker, and the healthy respect she and her colleagues had 
for each other. As she moved forward with her career as a journalist, 
Hunter-Gault took assignments first for CNN and later for NPR as bu-
reau chief in Johannesburg, South Africa, during the 1980s and 1990s, 
when apartheid fell. 

The next day Hunter-Gault spoke again to a crowded audience, but this 
time she was joined by John Siegenthaler, fellow civil rights activist, 
journalist and friend. Siegenthaler, like Hunter-Gault, talked about how 
he was swept into the civil rights movement and became an accidental 
hero. A theme of the afternoon’s discussion was that stories should in-
spire us, not instruct us what to do. We must each choose what is right 
for ourselves, and both Hunter-Gault and Siegenthaler made inspiring, 
moral decisions in the face of outstanding circumstances.

Siegenthaler, a Tennessean, was a justice department aide to Bobby 
Kennedy in the early 1960s when he was sent to Alabama to make sure 
the Freedom Riders movement’s protest events in Alabama were peace-
ful. But he was called to act when angry whites became violent, and he 
stepped forward to protect one protester, Susan Wilbur, by ducking her 
into a government vehicle. In the process, Siegenthaler “got his head 
bashed in,” as Hunter-Gault eloquently put it. 

Siegenthaler’s role in the civil rights movement was that of a principled, 
conscientious man who saw bad things happening around him and felt 
compelled to step in and act. When asked what drove his sense of agen-
cy to make a difference during such a tumultuous time, he recounted a 
story he recently told his grandson. 

As Siegenthaler tucked his grandson into bed and began to tell him a 
story, his grandson asked him about a picture he had seen of his grand-
father being attacked as he was helping the young woman to safety. His 
grandson asked why those people wanted to hurt him since he was just 
helping a lady. Siegenthaler answered that he shouldn’t worry and those 
were just angry people. 

The next morning, however, Siegenthaler told his grandson that he had 
not told him the whole truth. He said everyone is special, valuable and 
unique, but not everyone gets along. He said some people get angry that 
others are different from 
them and can only express 
themselves through vio-
lence. He added that people 
like him had to be brave 
and stand up to that anger, 
even if it is scary. 

Hunter-Gault was hard-
pressed to follow up that 
answer and commended 
Siegenthaler for finally ac-
knowledging his bravery. 
By the end, they both reluc-
tantly conceded what was 
obvious to all; they are both 
heroes.

By Stig Rasmussen  | Design by Colleen Schaal

Civil Rights  
activists reunite
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Taking the Leap to 
a Better State 

There’s something to be said for the dreamers—especially in the 
harsh reality caused by the economic downtown over the last four 
years. As South Carolina picks up the pieces following the worst 
recession since the 1930s, some recent alumni of the College of 
Mass Communications and Information Studies have chosen to 
follow their own dreams—and in turn become a vital component 
of the recovery process—by starting small local businesses.   

School of Journalism and Mass Communications 2007 graduate 
Kelly Gaskins created Charleston Girl Perfume Company in 2011 
following a short broadcast news career. “I realized that if I put 
as much effort into my own business as I put into someone else’s, 
then I would have to excel,” said Gaskins. “I decided I wanted to 
create a product, focused on my passion for perfume and looked 
for a gap in the market.” Lauren Landers, also an SJMC 2007 
graduate, founded Utopia Invitations in 2009. Landers designs 
and sells eco-friendly invitations and specialty cards in the Co-
lumbia area. 

Entrepreneurs are a critical factor in economic development as 
new businesses create jobs, consume local resources and provide 
an influx of new goods and services into the marketplace, which 
stimulates competition. “Small businesses are the engines of the 
economy,” said David Weintraub, a SJMC instructor who de-
signed and teaches a class about entrepreneurship. 

After a period of in-depth research, Gaskins met with local per-
fume manufacturers and designed a fragrance that “captures the 
spirit of a true southern belle.” In a short period 
of four months, 18 boutiques in South Carolina 
began carrying her perfume. Gaskins recently 
accomplished her first corpo- rate sale as well, 
with Charleston Girl now fea- tured in the Dis-
cover Charleston shop inside the Charleston 
International Airport. 

A new 
b u s i -
ness not only 
creates variety for con-
sumers, but also encourages 
the flow of capital in the marketplace. 
“I use only area printers and paper mills,” said 
Landers. She hand-designs each of her products. “I 
purchase completely locally. It’s a full circle process that can 
boost the economy.”

“Although the economy is outside of your control, some people 
say the best time to start a small business is during a recession,” 
said Weintraub. “You get established and as the economy improves, 
things only get better.” 

However, recent years have been a difficult environment for estab-
lished and aspiring business owners alike. “No one else was start-
ing their own business,” said Gaskins of her search for information 
and advisement. “In Charleston there are organizations that pro-
vide support to entrepreneurs, but it took a lot of research on my 
part to fully understand the current marketplace and best ways to 
break in.” 

Weintraub pointed out a high level of industry knowledge, solid 
mission statement and business plan, as well as careful mainte-
nance of your valuable market position, as essential keys to en-
trepreneurial success. “Patience is a virtue and a necessity for self-
employed people.” 

Both Landers and Gaskins detailed the amount of paperwork, 
multi-tasking, time-management, determination and mental prep-
aration required for owning their small businesses. “It’s definitely a 
mindset,” said Gaskins. “But there is nothing like knowing you are 
your own boss.”

Both young entrepreneurs see a bright future of expansion for their 
budding companies. Gaskins plans to branch out across South 
Carolina, as well as reach out to national department store chains. 
And, although she recently accepted a job as marketing director at 
a firm in Columbia, Landers plans to continue Utopia Invitations 
part-time. 

“It definitely doesn’t grow magically overnight, but it’s anyone’s 
dream to have a little business,” said Landers. “It’s a scary leap of 
faith, but people are still buying. A recession is no excuse.” 

By Erin Dooley | Design by Jordan Osborne
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NPPA at USC

“NPPA 
taught me 
everything 
I needed to 

know”
Mike Schuh
WJZ Eyewitness News
Judge for BOP Television 

Photo Credit: Aaron Middeke

Photo Credit: Aaron Middeke

The USC Chapter of NPPA celebrates its National Chapter of the 
Year award.  (front, l to r) Professor Denise McGill, chapter advi-
sor; Aaron Middeke, vice president; Alayna Dunkerly, treasurer.  
(back) Jordan Osborne, secretary; Dustin Glendinning, president; 
and Lee Walker. 

In a short span of three years, the School 
of Journalism and Mass Communica-
tions has witnessed the rapid growth of 
its student chapter of the well-known Na-
tional Press Photographers Association.  

The USC chapter has gained recogni-
tion and put SJMC on the map. Con-
sistently racking up honors at local and 
state photography contests, members 
have successfully been making their pres-
ence known. NPPA members have been 
named the South Carolina Student Pho-
tographer of the Year for the past two 
years. Aaron Middeke was 2010’s recipi-
ent and received the award in 2011 and 
2011’s recipient, Dustin Glendinning, re-
ceived his award in 2012. 

The chapter was founded in 2009 by De-
nise McGill, an assistant professor in the 
visual communications sequence, and the 
organization has progressed from a fledg-
ing handful of eager students to a thriving 
group of dedicated young professionals.  

2012 treasurer Alayna Dunkerly, a May 
public relations graduate, has been a 
member of the club since its formation. 
“It’s been exciting to be a part of NPPA 
as it’s evolved here on campus from a 
meeting with three people to a great stu-
dent organization that brings contests, 
speakers and workshops from all over the 
place,” she said. 

Only months after being named the na-
tional organization’s 2011 Student Chap-
ter of the Year, the group had the honor of 
hosting the Best of Photojournalism TV 
News Video judging from March 15-18. 
The contest is one of the national organi-
zation’s most prestigious competitions of 
the year, and receives professional entries 
from coast to coast. Many of the volun-
teers who assisted at the competition 
were members of the student organiza-
tion.

Although the annual Best of Photojour-
nalism contest boasts a variety of catego-
ries, the TV News component is one of a 
few that are not solely judged online. This 
aspect of the competition brings judges 
from well-known publications and news 
stations under one roof so that they can 
look over and deliberate the entries to-
gether. 

Contest judges included Darren Durlach, 
senior multimedia producer for the Bos-
ton Globe, Dan Robbins, chief photog-
rapher for WCNC Charlotte and Mike 
Schuh, a general assignment reporter for 
WJZ Eyewitness News in Baltimore, Md. 
The TV Editing judges were Matthew Ap-
thorp from Fort Myers, Fla. and Shawn 
Montano from Longmont, Colo.  

“NPPA taught me everything important 
that I needed to know about how to get 
better,” Schuh said. He added that al-
though he was considered a professional 
in the field, he didn’t truly learn how to 
tell stories until he was introduced to 
NPPA when a colleague came back from 
a workshop. “He didn’t have to say any-
thing. He just rolled the tape and I knew 
that was exactly what I should try to do.”

The question of where to host the con-
test’s judging was easy for Merry Mur-
ray of KSNW-TV in Wichita, Kan., who 
oversees the competition. “When we 
suggested coming to USC, we thought it 
would be a great idea so students could 
come watch the competition,” Murray 
said. She explained that most of what she 
learned in her career came from watching 
work by other professionals. “I took any 
chance I had to go watch stories, because 
that’s the best thing you can do,” she said. 
“You can ‘steal’ ideas, see new ones and 
learn new, different editing techniques.”  

Photo students bring national contest to USC
By Jordan Osborne

Judges Dan Robbins, Darren Durlach and Mike Schuh
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Elaine Taylor
Manager of Alumni Relations

A New Level of Commitment

In our college, one of the ways we show a 
commitment to excellence in education is through 
our Dean’s Circle of giving. 

As many of you know, Dean’s Circle is a giving 
society comprised of alumni, community leaders 
and industry advocates who recognize the value 
and significance of the college’s two schools, the 
School of Journalism and Mass Communications 
and the School of Library and Information Science.
We have added a new giving level for Dean’s 
Circle that provides an opportunity for our 
younger alumni and friends to get involved. We 
invite alumni and friends 35 years and younger to 
join with a minimum gift of $500. Since Dean’s 
Circle was created, membership had always been 
confirmed with a minimum gift of $1,000. 

This new level has made it possible for some new 
faces to join this group of loyal supporters. One 
of our 2012 members is young alumna, Katherine 
Swartz, ’00, executive director of Columbia 
Opportunity Resource. She says, “I believe young 
professionals should get reconnected as donors as 
soon as they can. A donation to the college is a 
gift that will provide so many rewards for you and 
‘our’ CMCIS.”  

The neat thing about Dean’s Circle is that it 
connects alumni and friends to the immediate 
needs of our college. Funds raised for Dean’s 
Circle are unrestricted and they support diverse 
opportunities that arise in the course of the 
academic year but are not covered by the college 
budget.  Dean’s Circle has provided scholarship 
support for our students, supported student travel 
for Maymester and conferences, assisted with 
faculty workshop expenses and other events.  

In addition to supporting our college, members 
have opportunities to attend special events and 
connect with guest speakers and other university 
representatives throughout the year. For example, 
this past December, Provost Michael Amiridis met 
with our Dean’s Circle and provided an extensive 
university update. 

As a young alumna myself, I invite you to join 
with me and help us set an example to our fellow 
alumni and friends to advance education together 
by getting involved with philanthropy now. 

Remembering Bob Bentley—journalist, alumnus, 
friend. A Dean’s Circle charter member, Bob lost 
his courageous fight with cancer on April 26, 
2012.
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CAROLINA’S PROMISE

MEET A FEW OF OUR DONORS:

JACK BRYAN

MIMI & TOM CUNNINGHAM

ELEANOR & DODSON BARINEAU

Donors across the nation are keeping a promise—a promise to change the face of Carolina. 
Colleges at the University of South Carolina are setting their own goals for the university’s 
capital campaign, Carolina’s Promise. The College of Mass Communications and Information 
Studies has set the goal of raising $11.5 million by 2015 to benefit both the School of Journal-
ism and Mass Communications and the School of Library and Information Science. Donations 
will assist the funding of faculty development ($500,000), undesignated funds ($500,000), 
student scholarships and fellowships ($2 million), program enhancements ($2.5 million) and 
capital improvements ($6 million), which will include outfitting a new building for the J-school. 

The story began when a young soldier serving in the U.S. Army at Fort Jackson crashed a USC mixer. Dodson and 
Eleanor Barineau wed in 1949. Eleanor passed away in December 2009, but her husband and their two children, 
John and Libby, keep her memory alive. Wanting his donation to “mean something,” Dodson Barineau donated 
$50,000 for the SJMC building initiative in memory of his late wife. He donated to the building initiative because, 
he says, “We heard about the needs for a new building and thought contributing to the funding of it would benefit 
faculty and students at USC for years to come.” 

Eleanor Barineau, from Bennettsville, S.C, was a proud South Carolinian and USC alumna. The 1946 graduate was 
involved in numerous campus activities and clubs while in school, serving as editor of The Gamecock and Garnet and 
Black and as president of her sorority, Kappa Delta. 

“Journalism allowed my mother to have a great interest and impact in the world,” says John Barineau. Later, she 
served as chair of the Covington, Va., United Way, Red Cross Emergency Services and was co-recipient, with Dod-
son, of the Covington Kiwanis Persons of the Year in 1973. John Barineau says, “She was extremely active in civic 
affairs, where the communications skills gained at South Carolina were major assets, allowing unusual success for a 
woman in the South.”

Mimi Cunningham, a USC alumna, reflects on the move to the Carolina Coliseum when she attended the 
university, saying, “It was new and modern, but it’s not new and modern anymore, and the opportunity to con-
tribute to the new building is wonderful.” Mimi and her husband, a North Carolina State University alumnus, 
have given $50,000 to the J-school’s building project. 

The former executive director of community relations at the University of North Carolina at Wilmington, 
Mimi Cunningham earned her bachelor’s degree in journalism in 1968 and her master’s degree in journalism 
in 1975. When she was a student, she was grateful for the scholarship she received from the South Carolina 
Press Association to help fund her education. These kinds of opportunities are what motivate the couple to do-
nate. Mimi Cunningham says, “We very much believe in giving back because we had educational experiences 
that prepared us for wonderful careers. Giving back is a very important aspect of our lives.”

School of Library and Information Science alumnus Jack Bryan says, “You can either talk about the problems, or 
you can help solve them.”

During the last decade, through his numerous donations to SLIS, Bryan has focused on another of his mottos, 
“Don’t forget where you came from.” He completed his master’s in librarianship in 1974 and received a librarianship 
specialist degree in 1986. While working with the attorney general’s office for 35 years before retiring, Bryan always 
remembered his Carolina connections. He has made contributions toward several of the goals established by the 
SLIS, funding fellowships and scholarships through endowments, and most recently, he decided to make annual 
spendable gifts. 
Bryan has many reasons for donating, but he says, “Simply, I think education is a vehicle to make life better.” Among 
his contributions to the college is a scholarship in honor of his nephew, Jonathan, and in memory of his best friend’s 
son, Kirt, both special needs children. His nephew will never be able to attend college, but Bryan hopes to give oth-
ers the chance to receive an education not simply because of the opportunities that come from it, but because of the 
struggles that result from a lack of education. 

By Laura McClure   | Design by Jordan Osborne
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ALUMNI
NOTES

1950s
Bass, Jack, BA, 1956, MA, 1976, received the 
Governor’s Award in the Humanities from the 
S.C. Humanities Council. Bass was cited for 
an outstanding career that bridged the public 
humanities of journalism and writing with the 
academic humanities. 

Knowles, Sandra K., MLIS, 1977, has 
returned to Columbia, S.C., to work at the 
South Carolina State Library as the director of 
Talking Book Services.

McDonald, Janice, BA, 1979, is the owner of 
J-Mac Productions in Decatur, Ga. and the 
author of The Varsity. 

Brackett, Ron, BA, 1985, has spent 26 years 
at the Tampa Bay Times (formerly the St. 
Petersburg Times) and was recently promoted 
to assistant managing editor/ editing and 
design. As the Southeast’s largest newspaper, 
the Times has won eight Pulitzer Prizes.  

Clayton, Walter A., MLIS, 1985, adopted a 
14-year-old-child in 2009 and works as a 
librarian in the Oglethorpe Mall Library, part 
of the Live Oak Park Libraries in Savannah, 
Ga.

Gregory, Margaret A. (Rogers), BA, 1985, has 
moved into a new position with BlueCross 
BlueShield of South Carolina after spending 
10 years in health care marketing, advertising 
and public relations. 

Hamilton, Vasilisa C., BA, 1986, is the 
new director of public information for the 
USC College of Education. She is also the 
author of two books and blogs at www.
papadidntpreach.com.

Hearn, John T., BA, 1984, a shareholder of 
the Rogers Townsend and Thomas firm in 
Columbia, has been elected chair of S.C. Bar 
Consumer Law Section Council. 

Shutt, Nekki, BA, 1988, has earned 
certification from the S.C. Supreme Court as a 
specialist in employment and labor law. 

Barakat, Christie A., MMC, 1994, works 
as an assistant professor of social media, 
cross-cultural psychology and mass 
communication at Florence University of 
the Arts. She teaches classes such as “the 
art of persuasion” and “social media at CEA 
(Cultural Experiences Abroad).”

Compiled by Lizzy McNamara

By Katie Thompson

Laura Beggs and her classmates listen in on an editorial meeting  
at the National Journal in Washington D.C.

1970s

1980s

1990s

UPDATES

Media Trailblazers 
and Polit i cs 

During this presidential election year, South 
Carolina was a must-win primary, which 
occurred just weeks after students walked 
through the doors of the Carolina Coliseum 
for spring semester. The reporters in the print 
senior semester, some of whom had no out-
of-school experience, were thrown into the 
challenges of immediate news coverage. 

Doug Fisher, a senior instructor in the 
journalism sequence and editor of the Carolina 
Reporter, described the quick transition as 
"throwing them into the pool and letting them 
swim."

Before they could begin the process of dogging 
the Republican presidential candidates and 
capturing primary results, the new reporters 
spent a few weeks of their senior semester 
laboratory class discussing multimedia stories. 
They learned how to effectively collect 
pictures and video and develop stories that are 
more than recycled material. At the end of the 
day, Fisher wanted to see students who were 
learning and producing articles that weren’t 
just traditional news. He said, "It's like sports; 
you have to practice." 

The Carolina reporters grew during the 
tumultuous political cycle, Fisher said. "It 
showed them that they could do it. I think 
that may be their biggest fear. 'I'm not sure if 
I can do this.’ But they learned they could."  
For Fisher and his students, the all-consuming 
political cycle inspired them to produce stories 
they will carry in their portfolios.

Josh Dawsey, a May print journalism graduate, 
said, "Reporting in the midst of the frenetic 
action during the Myrtle Beach Republican 
debate was one of the best experiences of my 
reporting career thus far." Dawsey continued, 
"Having the opportunity to see history being 
made in a behind-the-scenes setting is never 
an opportunity to miss as a journalist."

Alex Heaton was in Dean Charles Bierbauer's 
Media and Politics course and had completed 
the broadcast journalism senior semester 
laboratory in the fall semester. Bierbauer told 
his class to get out and get involved with the 
campaigns, the candidates and the media for 
the first weeks of the semester. 

Heaton co-produced and reported "Voice of 
the Voters" for “Washington Week in Review” 
with fellow broadcast major Jenni Knight. 

Their final video was spotlighted on PBS and 
the University of South Carolina's homepage. 

"Senior semester definitely helped," Heaton 
explained. "If someone called me before 
senior semester and asked me to produce this 
video, I wouldn't have been able to do it." 

Heaton also got the opportunity to work 
with CNN on South Carolina's Presidential 
Preference Primary Day. Heaton said, "We set 
up for Candy Crowley's ‘State of the Union,’ 
and throughout the Midlands, we were taking 
live shots." She loved the magnitude of the 
national press and its constant news cycle. 

Dean Bierbauer told his students that his 
political course "begins in the heat, and perhaps 
light, of the 2012 presidential campaign.” He 
continued, “We hit the ground running just as 
the candidates are hitting the ground for one 
last assault on the Palmetto State." 

The students shared insights from their 
own involvement in the 2008 election and 
hosted the chairmen of the South Carolina 
Republican and Democratic parties and 
local bloggers, reporters and consultants. The 
course encouraged active discussion on topics 
from the dirty tactics of the Lee Atwater era 
to political cartoons, boasting a wide-ranging 
curriculum and adapting to local news and the 
tumultuous roller coaster that is politics in the 
South. 

The highlight of the Media and Politics class 
was a spring break trip to Washington, D.C. 
Each day was heavily programmed as students 
visited with Supreme Court Justice Sonya 
Sotomayor, Congressman Joe Wilson, Senator 
Jim DeMint and White House Press Secretary 
Jay Carney, among others. The students also 
visited the offices of the National Journal and 
Politico, finding a number of USC journalism 
alumni in the process.

The experiences in the senior semester and 
Media and Politics courses will serve as a 
springboard to desired careers as a reporter 
with The Washington Post, as an anchor on 
CNN or as a White House press secretary—
Heaton's personal goal. She said, "These 
courses and opportunities in the USC 
journalism school will undoubtedly give each 
of us a unique quality to become the media 
trailblazers of our generation."
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Boscacci, Paul Jon, BA, 1994, was featured in an 
article in USAA Magazine for his comic strip “Fort 
Knox,” which is carried in 35 U.S. newspapers.

Davis, Kelly Jackson, MMC, 1998, is the president 
and CEO of Davis Public Relations and Marketing 
in Columbia, S.C. and received “Best in Show” 
honors from the South Carolina Chapter of the 
Public Relations Society of America for the state’s 
top public relations campaign in both 2010 and 
2011. Her husband, Jeff Davis, BA, 1993, joined 
Davis Public Relations and Marketing in 2011 as 
vice president. 

Free, Vicky Lynn, BA, 1992, has been named 
executive vice president of marketing with BET 
Networks in New York. 

Harper, Robin (Washington), BA, 1999, married 
in 2006 and gave birth to children in 2008 and 
2010. 

Huggins, J.C., MMC, 1993, became USC’s first 
director of web communications in October. 
This new position is under the Division of 
Communications at the university.

Martin, Toni (Panoz), BA, 1992, achieved the 
status of Certified Supply Chain Planner with 
APICS Society in Hartsville, S.C.

Rucker, Chad, BA, 1997, has joined the Jackson 
Marketing group with offices in Greenville and 
Charlotte as associate creative director. 

Sanderson, Jamie E., BA, 1999, lives in 
Georgetown, S.C., where he has been working 
at ArcelorMittal for 11 years as the shipping 
coordinator. In his free time he writes, edits and 
publishes The Politics of Jamie Sanderson, a 
top-rated liberal blog in the state. He is a former 
Georgetown County Democratic Party chair. 

Westmoreland, Molly, MLIS, 1990, has joined the 
Appalachian Regional Library in Ashe, N.C. as a 
county librarian. 

Ballou, Charlotte, BA, 2008, is manager of the 
iCARE Center in the USC University Technology 
Services department. 

Callahan, Carolyn, BA, 2008, works in Bangor, 
Maine as an anchor and reporter for WABI TV and 
was awarded “Best Newscast” from the Maine 
Association of Broadcasters. 

Chakales, Sarah Elizabeth, BA, 2007, was cited 
for her contribution to CNN’s Peabody Award for 
Broadcasting Achievement for coverage of the 
2010 BP oil spill.  

Engram, Mandi, BA, 2003, was included in the 
Destination Marketing Association International 
“30 Under 30” list that recognizes destination 
marketing professionals. 

Fields, Kimberly, BA, 2004, works as the 
administrative assistant for the defensive football 
coaches at USC. 

Hallums, Kimberly, BA, 2007, joined the Center 
on Budget and Policy Priorities in Washington, 
D.C. as an EITC outreach assistant in September. 
Hallums earned her Master of Communication 
degree from Trinity Washington University in May. 

Hearne, Kristen, MLIS, 2006, was named her 
school district’s Teacher of the Year for her work at 
Wren Middle School in Anderson, S.C.

Love, Amy, MMC, 2000, was recently featured 
in Columbia Business Monthly magazine in a 
special feature about women who are leaders 
in the Midlands. Love is the marketing and 
communications director for the South Carolina 
Department of Commerce and is involved with 
Liberty Fellowship, TEDxColumbiaSC, Leadership 
South Carolina and City Year Columbia. 

Martin, Elizabeth Ann, MLIS, 2006, is the 
reference librarian at The Art Institute of 
Charleston.

Mayfield, Jennifer, BA, 2008, has been named 
account manager with the agricultural group of 
Brighton, a marketing firm in St. Louis, Mo. 

Muldrow, Jamie, BA, 2000, is the blood services 
region communications manager for the 
American Red Cross South Carolina and received 
the Leadership Columbia Glenn Jacobus Award. 

Nale, Rebekah, BA, 2009, is the public relations 
coordinator at South Carolina Federal Credit 
Union in North Charleston, S.C.

Salley, Thomas, BA, 2007, is the tasting room 
manager and oversees media relations for 
Raffaldini Vineyards in Ronda, N.C. 

Shriner, Judith (Crawford), BA, 2005, purchased 
a Stroller Strides of Columbia franchise and is the 
owner of Shriner Fitness, LLC D.B.A. 

Smith, Philip Alan, MLIS, 2007, has been named 
director of Marion County, S.C., libraries. 

Till, Shana, BA, 2006, has been promoted to 
assistant news director at WIS TV after joining 
the station in 2010 as the executive producer. Till 
had worked at WCSC in Charleston and WSPA 
in Spartanburg, earning an Emmy nomination 
for journalism, and SCBA Star and SC Associated 
Press awards for spot news, newscast and 
documentary. 

Trout, Kimberly A., BA, 2001, has moved to 
New Castle, Del., to begin a new job at Telsa 
Industries in the sales and marketing department. 
Telsa designs, manufactures, tests and supports 
state-of-the-art power conversion systems used 
for medivac units, law enforcement, aviation and 
military uses. 

Turner, Chaunte L. (McLean), BA, 2007, works 
in Charleston, S.C. as the producer for Live 5 
News WCSC, an hour-long newscast. Turner also 
produces a weekly public affairs show, Sharpe 
Focus, which takes an in-depth look into issues 
affecting the Lowcountry and Palmetto State. 

Turner, Lewis G., BA, 2006, is a meteorologist at 
the NBC/ABC duopoly in Jacksonville, Fla., where 
he won an Emmy in December for reporting. He 
married Andrea Dole in April. 

Foster, James, BA, 2011, is a media coordinator 
for Coastal Connections.

Hasell, Alyssa, BA, 2011, has joined the 
Collins and Lacy law firm in Columbia as  
communications coordinator.

Lukas, Lorin, MMC, 2011, accepted a public 
relations position with Chip Ganassi Racing for 
IndyCar in Indianapolis.  She works on the Novo 
Nordisk and Service Central teams.

Randall, Ashley, BA, 2010, has a new job in 
Summerville, S.C. as a marketing consultant at the 
Summerville Journal Scene, a community-based 
newspaper. 

Sordelet, Mandi, BA, 2010, is the sales account 
executive for NTN Buzztime, an interactive 
gaming system. She oversees the South Carolina 
market. 

ALUMNI SPOTLIGHT

Jennifer Cardon

Jennifer Cardon, a 2007 SJMC alumna, took New 
York by storm after she graduated. She’s been 

an intern at MTV, a 
marketing strategist for 
The Summit, a model, 
an event producer and 
venue representative for 
WCMG Events, and a 
publicist with Simply 
Chic PR. 

Now, she says, she 
has finally found her 
niche. She’s the NYC 
Community Manager 

for Gogobot, a social network with plans to 
revolutionize travel with its reviews of hotels, 
restaurants and local attractions. Cardon’s 
objectives are to gain users, plan launch parties 
and marketing events and create campaigns.

Gogobot is based in San Francisco, and Cardon is 
the only staff member in New York. Follow her on 
Twitter @GogobotNYC to see what she discovers 
next.

James Singleton

James Singleton has been keeping busy since 
earning his bachelor’s degree in print journalism 
in 1966 and his Master of Arts degree in 1986. 
The day he received his first diploma, he got 
married, and is the father of three children 
currently in their 40’s. In 1992, Singleton opened 
PRADCom Communications as a consulting 
service for writers. He employs six writers in 
specialties from script writing to public relations 
and marketing. 

He has published 19 books and three screenplays, 
the first of which led to a job as a stuntman 
in the movie Bandolero. Singleton earned the 
Accreditation in Public Relations designation from 
the Public Relations Society of America and the 
Universal Accreditation Board. He splits his time 
between consulting in the Raleigh-Greensboro 
market and writing more novels and screenplays. 

2000s
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Because it’s a small class, you can learn from 
everyone else around you.  Other people’s 
ideas can make your own grow and develop.

“

Behind the 
Scenes @

Each issue 
of Inter-
Com is 
just as 

u n i q u e 
and different 

as the class that cre-
ates it. The Spring 2012 class 

included 17 students, five of whom 
are graduate students, and two fearless 
leaders with a keen eye for detail. Publica-
tion Design is the class that produces the 
alumni magazine for the College of Mass 
Communications and Information Stud-
ies, and the setting is the Carolina Reporter 
newsroom in the Coliseum. 

 “Every semester there’s a different mix of 
personalities and talent and we’re always 
able to get a great magazine out of it,” Lisa 
Sisk, who teaches the class, said. Students 
often say Publication Design is more than a 
class; at times it feels like a full-time job be-
cause of the level of professionalism that is 
expected of us in addition to the high stan-
dards set in previous semesters. This class 
gives School of Journalism and Mass Com-
munications students the opportunity to 
test skills we learned in other classes while 
working on a professional magazine we are 
proud to be a part of. 

This fast-paced environment is ideal for 
upper level students to learn about publica-
tion and the behind-the-scenes work that 
goes into each issue. For graduate student 
writer Stig Rasmussen, “learning more 
about the nuts and bolts of an editorial 
process as well as the large collaborative 
effort it involves” is just a glimpse of what 
InterCom can teach a student in just one 
semester.  This class gave us the freedom to 
showcase our individual strengths. Wheth-
er it was writing, design or photography, 
everyone contributed to create a success-
ful publication.  “Because it’s a small class, 
you can learn from everyone else around 
you. Other people’s ideas can make your 
own grow and develop,” said student writer 
Naomi Sargent.   

With an influx of new faces each semester 
come new ideas to set a particular issue of 
InterCom apart from previous issues. This 
particular semester we took a hands-on 
approach in two of our own articles, Com-
plaint Free World, page 10 and the EQ Per-
sonality Test, page 20. We all took the com-
plaint free world challenge and the online 
personality test, which meant two of our 
writers got more in-depth angles for their 
stories, and ultimately we all learned more 
about ourselves with the results. 

Knowing that our words will be read 
long after we are finished with the 
class, we work on our magazine as-
signments carefully and thoroughly. 
We produce the best work for our 
alumni and aspire to impress them 
with our edition of InterCom. Un-
like in other classes, whatever we 
produce here will be read by a bigger 
audience than just our class and our 
instructor. Accordingly, we give the 
proper amount of attention to our 
articles and designs that our alumni 
would expect. 

By Lizzy McNamara | Design by Jordan Osborne
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Thank you, Donors!

Individuals
Laura Elizabeth Aboyan
Mr. and Mrs. Crosby L. Adams
Jennifer Emily Aiken
Margaret Pridgen Akers
Dr. Kendra Albright
Dr. Glenda J. Alvarado
Morgan D. Arant Jr.
Marian G. Armour-Gemmen
Susan J. Arnold
Dr. Stephen T. Bajjaly
Mr. and Mrs. Laurin Mallory Baker
Kenneth W. Baldwin Jr.
Dodson R. Barineau
Mr. and Mrs. Joseph R. Barker
Mr. and Mrs. Larry J. Barrett
Mr. and Mrs. Richard E. Bennett
Mr. and Mrs. Emory Robert Bentley Jr.
Susanne M. Schafer and Charles J.  
      Bierbauer
Christyn G. Billinsky
Mr. and Mrs. Oscar D. Black
Laura A. Blair
Mr. and Mrs. Steven Douglas  
      Blanchard
Richard E. Boardman
Lisa Smith and Johnny D. Boggs
Stephen L. Bomar
Mr. and Mrs. Lee Bowman
Mr. and Mrs. Michael C. Bowman
Mr. and Mrs. Scotty L. Bradshaw
Mr. and Mrs. George Breeden
G. Jane Bridges
Dr. and Mrs. Ron T. Brown
Mr. and Mrs. John H. Brunelli
John B. Bryan III
Mellnee G. Buchheit
Mr. and Mrs. W. Lee Bussell
Robert L. Butt III
Nicole Byrd-Hall and Stephen F.  
      P. Hall
Stephanie Lynn Cafferty
Thomas D. Cafferty
Mr. and Mrs. Ted P. Caldwell
Mr. and Mrs. Paul J. Cammarata
Mr. and Mrs. Donald Caphton
Charles David Caraviello Jr.
Mr. and Mrs. Dennis H. Carr
Dr. Shirley S. Carter
Frances K. Case
Donald A. Caughman
Dr. and Mrs. J. Carroll Chambers
Harold Wallace Cheney Jr.
Stephanie J. Clark
Amy F. Coquillard and David  
      Chadwell

Gordon Kenneth Corbitt
Mr. and Mrs. O. Wayne Corley
Randy Covington
Mary Anne Curlee
Charles C. Curran
Mr. and Mrs. James D'Amico
Pamela N. Davenport
Shawn Chryst Davis
Mr. and Mrs. Thomas Andrew Davis
Mr. and Mrs. Thomas C. Deas Jr.
Barbara Anne Delano
Vicki Delaughter-Dillard and Rick  
      Dillard
Carolyn A. Delton
The Rev. Ellen H. Derks and Robert  
      A. Derks
David DeWitt
Mr. and Mrs. Jimmy M. Dixon Jr.
Marlon Jermaine Doles
Julia M. Dorn
Joanna Wark Dumdey
Mr. and Mrs. Mick E. Edlund
Thomas E. Engleman
Henrietta P. Etheredge
Brian P. Fahey
Jessica Ruth Felker
Helen B. Fellers
Mr. and Mrs. Christopher T. Fleming
Andrew Folks
Elizabeth Marie Ford
Mr. and Mrs. Wayne C. Fritz
Darragh D. Frye
Dr. and Mrs. Manuel Gaetan
Erin A. Galloway
Deborah S. Garris
Paul Conan Gasque
Mr. and Mrs. Michael Ryan Gentry
Mr. and Mrs. Martin Lee Giles
E. Jane Gillespie
Robert J. Gillespie Jr.
Beth Beckert Gore
Dr. and Mrs. Roger M. Gramling
Ede R. Graves and James M.  
      Clements Jr.
Kathryn A. Graves
Mr. and Mrs. John G. Greely
Mr. and Mrs. Ralph N. Gregory
Mr. and Mrs. Peter H. Gruene
Mr. and Mrs. Benjamin R. Hamm
Mr. and Mrs. Claude R. Hammond Jr.
Mr. and Mrs. Glenn A. Hare
Mr. and Mrs. Thomas Harms
Doris P. Harrington
Sherre L. Harrington
William B. Harvin Jr.
Dr. Samantha K. Hastings
Mr. and Mrs. Steven C. Heimbrook
Carol P. Helgerson
Jane S. Hitchcock and Jim L.  
      Hoagland
Mr. and Mrs. James Steven Howell
Mr. and Mrs. Seth D. Huberman

Dr. and Mrs. Carter L. Hudgins
Laura Wells Huff
Jeffrey A. Huggins
Nancy J. Hughes
Mr. and Mrs. P. Sigmon Huitt Jr.
Mr. and Mrs. Bill R. Jackson
Marilyn Johanna Jackson
Mr. and Mrs. Michael R. Jeffcoat
Mr. and Mrs. A. Jerome Jewler
Gayle Douglas Johnson
Dr. Anita J. Grossman and George  
      L. Johnson
Charlotte M. Johnston
Mr. and Mrs. Eugene K. Jones
James Paul Jones
S. R. Jones
Mr. and Mrs. Grant A. Kaple
Charles M. Keefer III
Dr. Sarah M. Keeling
Faris C. Keller
Mr. and Mrs. William P. Kennedy
Helen H. Keohane
Dr. Jinmook Kim
Mr. and Mrs. Myron Kim
Dr. Thomas R. Klipstine
Simon W. Koenig III
Dr. and Mrs. Bruce E. Konkle
Mr. and Mrs. Angus B. Lafaye
Elise Cristene Lewis
Ronald F. Loewen
Mr. and Mrs. Harry L. Logan
Joseph C. Logan
Cynthia Kebart Lutz
Melinda Hughs Maksymowicz
Mr. and Mrs. Kevin Marlow
Dr. Jennifer A. Marshall
Bradley Russell Maxwell
Mr. and Mrs. James M. Mayfield
Denise Ann McGill
Myra M. McPhee
Susan V. McPherson
Dr. and Mrs. Frederick Edwin  
      Menzer
Ian N. Meropol
Mr. and Mrs. Charles D. Meyer
Mr. and Mrs. Paul Miles III
Todd E. Money
Mr. and Mrs. Page Morris
Arnise N. Moultrie
Susan P. Neely
Mr. and Mrs. Matthew Nelson
Mr. and Mrs. Van T. Newman Jr.
Jane K. Olsgaard
Sarah Elizabeth Olsgaard and Andy  
      Sipes
Anne B. Orange
Clayton K. Owen
Benjamin S. Palmer
Mr. and Mrs. Marion B. Peavey
Mr. and Mrs. Joseph Michael Petty
Dana J. Plant
Ann Stewart Plein

Mr. and Mrs. William D. Poe Jr.
Lenora Price
Dr. and Mrs. Henry T. Price
Kelly Lynn Pyle
Mr. and Mrs. Michael W. Quinn
Mr. and Mrs. Mario Sergio Ramos
Mr. and Mrs. Boyce Aaron Rampey
Rachel M. Rankin
Dr. Susan R. Rathbun-Grubb and  
      Jeffrey A. Grubb
Mary Lucille Reep and Andrew C.  
      Foster
Christine Rienecker
Mr. and Mrs. James L. Riley
LCDR and Mrs. Donald John  
      Roberts, Ret.
Mr. and Mrs. Robin D. Roberts
Mr. and Mrs. James H. Rokosny
Dr. Fred W. Roper
Ellen E. Roueche
Mr. and Mrs. L. Ronnie Rouse
Mr. and Mrs. Foster M. Routh
Valerie Rowe-Jackson
Harry Edward Rozier Jr.
Dr. and Mrs. Rion M. Rutledge
Jill E. Schiller
Dr. William C. Schmidt Jr.
Elaine Ruddock Schupp
Cedric M. Scott
Julia E. Scott
Lilla W. Scroggins
Maureen Miller Scullin
James R. Sefert
George Shaw Jr.
Patricia Shawcross-Buffington and  
      Alvin B. Buffington
Carol E. Shearin
Mr. and Mrs. Charles Simpson
Alison Skoczenski
Benny L. Smith Jr.
Elizabeth M. Smith
Harriett Dickert Smith
LTC and Mrs. Robert Gary Smith,  
      USAF, Ret.
Mr. and Mrs. Roy A. Smith
Yvonne G. Smith
Mr. and Mrs. Scott W. Smoak
Mr. and Mrs. Walter C. Sprouse Jr.
Mr. and Mrs. Ernest H. Stanley Jr.
Marsha G. Stewart
Mr. and Mrs. Thomas P. Stoney II
Kerry G. Stubbs
Katherine M. Swartz
The Hon. and Mrs. Ervin S.  
      Swearingen 
Daniel F. Sweeney
The Rev. Janet E. Tarbox and  
      Talmadge LeGrand
Amy S. Taylor
Carol Lankster Taylor
Elaine M. Taylor
Jane M. Temple

Mr. and Mrs. Andrew R. Thomas II
Ellie Thomas
Capt. and Mrs. Larry Thomas
Mr. and Mrs. Mark H. Tibshrany
Michael Tilley
William M. Trafton III
Dr. Feili B. Tu
Mr. and Mrs. Thomas H. Utsey
Mr. and Mrs. Jason T. Wagenheim
Mr. and Mrs. Jordan C. Waite
Mr. and Mrs. Darrel D. Walker
Alicia Gleiter Ward
Dorothy H. Wardrip
Stephanie L. Warren
Mr. and Mrs. William F. Watson
Megan A. Weeks
Ernest L. Wiggins
Dr. and Mrs. Robert V. Williams
Mr. and Mrs. Travis Michael  
      Williams
Edgar Williamson
Mr. and Mrs. Barry Roger Wilson
Susan G. Wilson
Mr. and Mrs. Wayne Wingate
Mr. and Mrs. Paul F. Winkles
Ann Winters
Lindsay Mechelle Wolfe
Katherine Woodham and Steve  
      Allen Wong

Corporations & Foundations
Bank of America
BP Foundation, Inc.
Breaking Limits
FMC Corporation
Free Times
Health Sciences SC Centers of  
      Excellence
Morris Communications Company,  
      LLC
National Media Research, Planning  
      & Placement, LLC
Novelis Corporation
Shivers Trading & Operating  
      Company
South Carolina Bank and Trust, N.A.
Springleaf Financial Services
The Clifton Foundation
The GE Foundation
The Media Place, Inc.
The T. Rowe Price Program For  
      Charitable Giving
Time Warner Foundation
Verizon Foundation
Verizon Wireless
WYFF-TV

DONOR LIST

November 18, 2011 to  
April 13, 2012
Compiled by Lizzy McNamara 

Is your name missing?
We extend our gratitude to this list of donors to the College of 
Mass Communications and Information Studies.  This list reflects 
gifts received between Nov. 18, 2011 and April 13, 2012.  If your 
name is not included and you think it should be, there may be 
several reasons why.

1.  You made your gift either before Nov. 18, 2011 or after April 
13, 2012.

2.  Your gift was designated to a college other than the College of 
Mass Communications and Information Studies.

3.  We omitted your name in error.  If we have made a mistake, we 
apologize.  Please let us know so it will not happen again.

4.  You have not made a donation to our college recently.  Please 
consider doing so now.

Thank you to all who contribute and support our students, faculty 
and college.  

Questions?  Please contact our development office at (803) 777-
7118 or taylorem@mailbox.sc.edu.  

”
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Annual Literacy Leaders Awards Ceremony
Sept. 11

I-Comm Week
Oct. 8 - 12

SJMC Alumni Awards Dinner
Nov. 8

Gamecocks on the Green
Nov. 9 

Homecoming Game vs. Arkansas
Nov. 10

SAVE THE DATES!

http://giving.sc.edu


